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BUSINESS AND CONSUMER CONFIDENCE SURVEY

In November 2024, the Economic Sentiment Indicator (ESI) declined by
0.4 points. Nevertheless, the ESI confinues remaining at high historical
levels, around 13 points above the longterm average (Chart 1). The lower
confidence indicator in the sector of services was the main contribution of ES|
decline. Also, the fall of confidence in industry sector contributed negatively,
though at a lesser extent. On the other hand, confidence across the sectors of
construction, frade and consumer confidence picked up, in turn offsetting the

fall of the ESI (Chart 2).

Chart 1 Economic Sentiment Indicator, ESI (long-term average = 100)
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Source: Business and Consumer Confidence Survey, Bank of Albania.

Industry Confidence Indicator (ICl) dropped by 0.9 percentage points in
November, driven by the more pessimistic assessments of businesses on order
books. The current level of ICl stands around 10 percentage points above the
historical average (Chart 2). The more positive appraisals on current industrial
production, in turn mitigated the negative contribution of the first component.
Businesses assessed inventories edging up. Expectations on selling prices in
the future have remained unchanged compared to the previous month (Table

2 - Industry).

Construction Confidence Indicator (BCl) picked up by 5.1 percentage points
in November 2024. This indicafors continues standing around 28 points
above the historical average (Chart 2). The more optimistic appraisals of
businesses about the current construction activity drove to the uptick of BCI.
Also, assessments for order books edged up this month. Businesses operating in
construction increased slightly expectations on employment, while expectations
on prices in the future continued trending downward (Table 2 - Construction).
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Chart 2 Confidence indicators by sector *
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Source: Business and Consumer Confidence Survey, Bank of Albania.
Note: *The chart shows standardised series, fo correct the changes in averages and in standard
deviations of the respective confidence indicafors.

Services Confidence Indicator (SCI) inched down by 6.1 percentage points in
November 2024, though standing considerably above the historical average,
by around 17 percentage points (Chart 2). The declining appraisals in both
its components, the current performance of their business and current demand
drove SCI down. Also, businesses operating in services have revised down
expectations on employment and performance of selling prices in the future
(Table 2- Services).

Trade Confidence Indicator (TCI) was up by 2 percentage points in November
2024, standing around 13 points above the historical average (Chart 2). The
more optimistic assessment on their current business performance was the main
factor behind the monthly increase of TCl. Expectations on the employment
in the future, have remained unchanged from the previous month. Businesses
operating in trade secfor have revised down expectations on selling prices for

the future (Table 2 - Trade).

Consumer Confidence Indicator (CCl) rose by 2.3 percentage points
in November 2024, driving this indicator 4.3 points above the hisforical
average. The improved CCl mainly reflected the more optimistic expectations
about the general economic situation in Albania for the future and on major
purchases. Also, in November 2024, consumers’ views of expectations on
their financial situation were slightly up. In November, consumers increased
expectations on prices in the future (Table 2 - Consumer).
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Chart 3 Business situation by sector over the past
three months

Chart 4 Business expectations over the next three
months
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Source: Bank of Albania

Chart 5 Expectations for unemployment and prices
over the next 12 months, in balance

4.0
2.0 f
WAS. A A A
o.ov« AV 'v'd/ﬂﬂ' /,l " A ‘
'y \ \
vv AL / \'vl\
-2.0
@ ndustry
-4.0 Services
Trade
-6.0
v
-8.0
2016 2017 2018 2019 2020 2021 2022 2023 2024

Source: Bank of Albania

Chart 6 Major purchases of consumers, in
balance
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Table 1 Confidence indicators by sector*
Values 2024 Current situation
min.| ave.| max.| July| August| September| Ocfober November Conjectural** | Structural***
Industry 608 Q7 57 20 1.4 3.8 1.2 0.3 l +
Consfruction |-58.4-22.5| 8.2 0.7 3.3 4.1 0.9 6.0 1 ++
Services 458 Q4 327|292 24.8 28.2 32.2 26.2 ! ++
Trade 329 0.0 17.3| 6.1 13.1 10.4 10.7 12.7 1 ++
Consumer  |-40.8|-26.6-16.3|-26.5| -25.2 -25.1 24.6 -22.3 i +

Source: Business and Consumer Confidence Survey, Bank of Albania.

*| Indicators are calculated from seasonally adjusted balance. The minimum, average and
maximum balances are calculated starting from May 2016.

**) Situation compared fo the previous month.

***) The situation for each indicator is considered as highly satisfactory (+ +) when the index is
more than 1 standard deviation higher than the average,; soﬁsfocfory (+) when the index is less
than 1 standard deviation higher than the average; unsatisfactory (-] when the index is less than 1
standard deviation lower than the average; and highly unsatisfactory (-] when the index is more
than 1 standard deviation lower than the average.
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Table 2 Main balances of the sectors of the economy (in percentage points)*

2024
March|  Aprill  May|  June July| August]  Sept.|  Oct.| Nov.

INDUSTRY

Production over the past three months 1500 263 163 166 174 178 186 177 214
[question 1, ICI component) ) : : : ) : : ) )
Order baoks 118 68 82 86 7 18 23 62/ 98
[question 2, ICI component]

Export order books 209 236 155 152 167 118 51 80 -10.8
[question 3, ICI component

Stock of finished product (question 4) 3.7 03 0.4 3.7 5.3 1.4 1.1 69 4.2
Production, expectations (question 5) 245 242 284 285 31.1, 303 290 236 344
Selling prices, expectation [question 6] 10.5] 10.5 59 8.3 Q6] 140 171 1291 125
Employment, expectation (question /) 1.6 104 4.6 0.3 6.8 54 5.5 56| 120
CONSTRUCTION

Construction activity over the past three months 183 100 1841 185 217 280 301 246 324
[question 1, BCI component) : : : ) : : : ) :
(Order. books 185 215 207 226 203 215 220 228 -204
question 3, BCI component)

Employment, expectation (question 4) 16.0 16.1 122 141 17.1 171 186 1771 191
Prices, expectation (question 5) 13.1 14.5 15.8 11.0] 160 14.5 10.2 6.0 5.1
SERVICES

Business situation over the past three months 244 329 341 256 280 258 277 324 9283
[question 1, SCI component) : ' i : : ' i : :
Demand over the post thiee months 232/ 307 31.3 309 303 237 288 321 240
[question 2, SCI component) : : i : : : i : :
Demand, expectation (question 3] 374 340 360 256| 329 312 304| 285 338
Employment over the past three months 113 60 101 1341 159 820 181 137 126
[question 4] : : ) ‘ : : ) ‘ :
Employment, expectation (question 5) 13.8) 153 109 1192 11.0 10.2] 10.9 6.9 5.8
Prices, expectation (question 6) 52 8.8 7.0 Q.1 4.0/ 10.0 Q4 8.8 8.4
TRADE

Business situation over the past three months 06 223 201 149 101 173 170 193 230
[question 1, TCI component) ‘ i : ‘ ‘ i : ‘ ‘
Inventories situation (question 2) 4.6 5.8 3.9 4.9 6.4 0.0 -1.0 0.4 -3.0
Future orders, expectation (question 3) 2721 251 294 23.8] 223| 21.9| 261 227 234
Business performance, expectation (question 287 316 337 239 108 2690 344 9288 277
4) . . . . . . . . .
Employment, expectation 26 44 73 29 22 88 37 21 24
[question 5, TCI component) ' ) ‘ ' ' ) ‘ ' '
Prices, expectation (question 6) 0.8 0.0 3.2 7.1 4.6 59 0.5 2.0 -4.2
CONSUMER

Current financial situation (question 1) 9.8 A7 /.6 -8.8 -/.8 6.9 6.8 -5.8 -3.7
Financial situation, expectation 20 77 4.2 20 24 30 78 75 49
[question 2, CClI component] ‘ : : ) ‘ : : ) ‘
Current economic situation (question 3) -16.7, -10.1) -12.3] -13.8] -13.9 -12.9| -14.3 11.3 9.3
Economic situation, expectation 27 50 24 10 13 36 20 23 53
(question 4, CCI component) ‘ ' ' ' ‘ ' ' ' ‘
Current prices [question 5) 41.3] 30.3] 33.3] 323 297 290 246 281 244
Prices, expectation (question &) -3.0/ -10.1 -3.9 2.0 5.9 4.8/ -104) -10.3 /.6
Unemployment, expectation (question 7) -3.8 -3.6 1.1 1.6 0.1 0.1 0.3 0.4 0.0
(Cu”ef.” matjor purchases 595 569 632 632 622 607 607 603 -57.6
question 8, CCl component)

Major purchases, expectations 49.4) 432 520 A9.4) 476 467 447 427 411
(question @, CCl component]

Current savings [question 10) 4341 -40.5| 457 459 441 440 -43.6] -41.6) -41.2
Savings, expectation (question 11) 39.9 372 -40.3 -38.4| -38.3] -365 -363 -39.1] -374
Situation of income and expenses (question

12) 4.3 6.6 2.7 3.1 2.7 472 58 6.2 5.6
Source: Business and Consumer Confidence Survey, Bank of Albania.
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ANNEX
Methodological notes

Balance is the most frequently used indicafor in aggregating the qualitative
data from surveys. It is calculated as the difference between the percentages
of positive and negative answers. The balance is expressed in percentoge
point from surveys.

Confidence Index (Cl) is constructed for each sector and is calculated as
the simple average of seasonally —adjusted balances of indicators that have
the highest correlation with the reference series (the series of real data of the
economy).

Economic Sentiment Indicator (ESI) is constructed based on the same balances
use for constructing Cls for each sector (industry, construction, services, trade
and consumers), aiming fo capiure the domestic economic activity. Before
aggregating the ESI, these balances are standardized and weighted.
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