“Rezultate nga raundi i IV-té i Vrojtimit té Kulturés dhe
Pérfshirjes Financiare té popullatés né Shqipéri-2023”

Elona Dushku Arlinda Kolenico Egnis Isaku
edushku@bankofalbania.org akolenico@bankofalbania.org eisaku(@bankofalbania.org

Departamenti i Kérkimeve
Banka e Shqipérisé


mailto:edushku@bankofalbania.org
mailto:akolenico@bankofalbania.org
mailto:eisaku@bankofalbania.org

Pérmbajtja

I. Strategjia e Bankés sé Shqipérisé pér Edukimin dhe Pérfshirjen Financiare
(SBSHEPF)

II. Kuadri pér veprim i SBSHEPF

III. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe Pérfshirjes financiare
* Indeksi i Kulturés financiare
* Indeksi i Kulturés financiare digjitale



STRATEGJIA

Mobilizimin dhe angazhimin e sektorit publik dhe privat pér té rritur kulturén financiare té
popullsisé pér té arritur objektivat kryesoré

Kérkimi i
sinergjive né
organizimin e

aktiviteteve
dhe
programewve
t&
perbashkeéeta

PE&rrmirésimi i
monitorimit
dhe
vierégsimit

Ofrirmi i
udhézimewe
dhe
keshillimit té
shénjestruar
dhe me cilési

Rritja e
I“:‘:_:fr"i::}': trge p:";‘f rdorimit t&
madhe dhe mjeteve dhe
2r nid blik burimewve te
Pe t[“ Lol paanshme té
= Eere informacionit




[I. Kuadri pér veprim 1 SBSHEPF
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[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe
Pérfshirjes financiare

= Qéllimi i vrojtimit:
Mbledhja e té dhénave né lidhje me matjen e kulturés financiare té popullatés, individéve nga mosha 18- 79 vjec me géllim
vlerésimin e indeksit té kulturés financiare, né pérputhje me standardet dhe metodologjiné e OECD-sé.

= Pérdorimi i té dhénave nga Banka e Shqipérisé

Té dhénat qé do té merren nga anketa do ti shérbejné jo vetém Bankeés sé Shqipérisé pér té pérmirésuar dhe pér ta zhvilluar mé
tej politikébérjen e saj, né terma té kulturés dhe pérfshirjes financiare, por edhe pér té béré krahasime né lidhje me kulturén
financiare té popullatés né boté, pasi té dhénat e késaj anketé do té jeté pjesé e databazés sé OECD-sé.

= Tipologjia e té dhénave té mbledhura:
v té dhénat mbi karakteristikat e pérgjithshme té individéve.
v' té dhénat mbi planifikimin, vendosjen e objektivave financiarg,
v té dhénat mbi pérfshirjen financiare, fokusuar né njohjen, pérdorimin dhe zotérimin e produkteve financiare.

v' t¢& dhénat mbi sjelljet financiare té individéve dhe ményrén e veprimit nga ana e tyre



III. Rezultate e raundit té IV-té té Vrojtimit té€ Kulturés dhe Pérfshirjes
financiare: Indeksi i Kulturés financiare
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[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe

Pérfshirjes financiare: Indeksi
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Indeksi i kulturés financiare sipas karakteristikave té individéve

(2023)
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[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe
Pérfshirjes financiare: Indeksi i Kulturés financiare digjitale
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[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe
Pérfshirjes financiare: Indeksi i Kulturés financiare digjitale

All adults

Digital financial knowledge Digital financial behaviour Digital financial attitudes
True: The personal Agrees with Agrees with "I
False: A digital data that I share False: Crypto-  Disagrees with "I "Before buying a regularly change the Disagrees with "I ~ Agrees with "Itis  Disagrees with "It is
financial contract publicly online may currencies have share the financial product Disagrees with "I passwords on think that it is important to pay  not important to read
requires signature be used to target me the same legal  passwords and online I check if the share information websites that [use  safe to shop attention to the security the terms and
of a paper contract with personalized tender as PINs of my bank provider is about my personal for online shopping  online using of a website before  conditions when
to be considered commercial or banknotes and account with close regulated in my  finances publicly and personal public Wi-Fi ~ making a transaction buying something
Country or Economy valid. financial offers. coins. friends." country." online." finance." networks." online." online. "
Albania 26.1 23.6 32.9 73.2 23.1 71.5 7.9 23.8 58.1 49.8
Overall Average 853 53.3 40.8 85.3 38.0 79.5 23.3 47.9 66.0 52.0
OECD Average 43.4 62.0 46.8 86.7 34.8 82.3 26.0 50.3 67.6 52.3

Adults with Internet access

Digital financial knowledge Digital financial behaviour Digital financial attitudes
True: The personal Agrees with Agrees with "I
False: A digital data that I share False: Crypto-  Disagrees with "I  "Before buying a regularly change the Disagrees with "I Agrees with "Itis  Disagrees with "It is
financial contract publicly online may currencies have share the financial product Disagrees with "I passwords on think that it is important to pay  not important to read
requires signature be used to target me the same legal  passwords and online I check if the share information websites thatIuse  safe toshop attention to the security the terms and
of a paper contract with personalized tender as PINs of my bank provider is about my personal for online shopping online using of a website before  conditions when
to be considered commercial or banknotes and account with close regulated in my  finances publicly and personal public Wi-Fi ~ making a transaction buying something
Country or Economy valid. financial offers. coins. friends." country." online." finance." networks." online." online. "
Albania 25.7 24.7 34.6 75.3 25.3 75.2 8.4 24.3 61.8 51.3
Overall Average 36.6 58.3 43.3 871 40.9 81.1 24.6 48.7 67.9 54.6
OECD Average 45.7 64.2 47.8 87.9 35.2 84.0 26.4 49.1 69.3 54.8




[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe
Pérfshirjes financiare: Indeksi i Kulturés financiare digjitale

Digital activities (Percentage of adults who engaged with the following digital activities)

120.0

100.0

80.
60.
40.
20.
0.0
% % % % % % % % % % % % % %

All adults Adults with All adults Adults with All adults Adults with All adults Adults with All adults Adults with All adults Adults with All adults Adults with

o

o

o

o

Internet access Internet access Internet access Internet access Internet access Internet access Internet access
Written a document on a Sent or received an email Used a mobile phone Made calls over the Internet Participated in online social Used instant messaging  Looked for information online
personal computer networks applications

B Albania M Overall Average Albania

10



[II. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe Pérfshirjes
financiare: Indeksi i Kulturés financiare digjitale

Digital financial services (Percentage of adults who engaged with the following digital financial services)
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III. Rezultate e raundit té IV-té té Vrojtimit té Kulturés dhe Pérfshirjes
financiare: Indeksi 1 Kulturés financiare digjitale

Digital financial services (Percentage of adults who engaged with the following digital financial services)
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Faleminderit pér vémendjen !



